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RESEARCH ARTICLE 

In the first half of 2020 the world population was hit by a Novel Coronavirus outbreak that 

leads to severe acute respiratory syndrome, which later named as COVID-19. The countries 

soon started to report their first cases and in March the COVID-19 which was initially declared 

as a public health emergency then later declared as a pandemic by World Health Organization 

(WHO). The fear generated as a result of the pandemic among the people has many 

antecedents. The aim of this study was to find out the hypothesized relationship between the 

generated fear and the exaggeration of the media about pandemic, as well as to look at 

whether communication from health professionals, family and friends mediates this 

relationship. According to the results of the analysis which has been carried out by the data 

collected by questionnaire, there is a positive and strong relationship between all three 

variables. Additionally, mediation analysis showed that the relationship between exaggeration 

of media and generation of fear is mediated by the communication by health professionals, 

friends and family meaning that communication plays an important role in terms of generated 

fear. 

Keywords: media, COVID-19, fear, communication 
 

http://www.jceionline.org/
mailto:aysen.berberoglu@gmail.com
https://doi.org/10.29333/jcei/9281


 

 

The Mediator Role of Communication about COVID-19 on the Relationship between Exaggeration of Media and Generated Fear 

2 / 8 | Copyright © 2021 by Authors. Licensee Modestum. OPEN ACCESS for all. www.jceionline.org

 

 

 

 

 

 

 

http://www.jceionline.org/


 

 

The Mediator Role of Communication about COVID-19 on the Relationship between Exaggeration of Media and Generated Fear 

www.jceionline.org  Copyright © 2021 by Authors. Licensee Modestum. OPEN ACCESS for all. | 3 / 8

 

 

 

http://www.jceionline.org/


 

 

The Mediator Role of Communication about COVID-19 on the Relationship between Exaggeration of Media and Generated Fear 

4 / 8 | Copyright © 2021 by Authors. Licensee Modestum. OPEN ACCESS for all. www.jceionline.org

- 

- 

- 

- 

- 

- 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1. Model of the Study 
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Table 1. Reliability Statistics of Exaggeration of Media 

Cronbach’s Alpha N of Items 

.899 4 
 

Table 2. Reliability Statistics of Generated Fear 

Cronbach’s Alpha N of Items 

.935 4 
 

Table 3. Reliability Statistics of Communication 

Cronbach’s Alpha N of Items 

.804 4 
 

Table 4. Gender 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 

Female 74 67.3 67.3 67.3 

Male 36 32.7 32.7 100.0 

Total 110 100.0 100.0  
 

Table 5. Age 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 

18-28 35 31.8 31.8 31.8 

29-39 47 42.7 42.7 74.5 

40-50 18 16.4 16.4 90.9 

51-61 8 7.3 7.3 98.2 

Above 61 2 1.8 1.8 100.0 

Total 110 100.0 100.0  
 

Table 6. Education 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 

Primary School 2 1.8 1.8 1.8 

Middle  
School 

1 .9 .9 2.7 

High  
School 

14 12.7 12.7 15.5 

Bachelor 
Degree 

46 41.8 41.8 57.3 

Master Degree 29 26.4 26.4 83.6 

PhD  
Degree 

18 16.4 16.4 100.0 

Total 110 100.0 100.0  
 

Table 7. Occupation 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 

Health Worker 7 6.4 6.8 6.8 

Academician/ 
Teacher 

20 18.2 19.4 26.2 

Entrepreneur / 
Business Person 

9 8.2 8.7 35.0 

Media Worker 
(Newspaper / 

Radio / TV etc.) 
1 .9 1.0 35.9 

Private Sector 36 32.7 35.0 70.9 

Other 30 27.3 29.1 100.0 

Total 103 93.6 100.0  

Missing System 7 6.4   

Total 110 100.0   
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Table 8. Correlation Analysis 

 Exaggeration of media GeneratedFear Communication 

Exaggeration of media 

Pearson Correlation 1 .539** .661** 

Sig. (2-tailed)  .000 .000 

N 110 110 110 

Generated Fear 

Pearson Correlation .539** 1 .646** 

Sig. (2-tailed) .000  .000 

N 110 110 110 

Communication 

Pearson Correlation .661** .646** 1 

Sig. (2-tailed) .000 .000  

N 110 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

Table 9. Mediation Analysis 1 

Ooutcome Variable        

Generate        

Model Summary        

 R R-sq MSE F df1 df2 P 

 .6611 .4370 .5835 83.8384 1.0000 108.0000 .0000 

Model        

  coeff se t P LLCI ULCI 

Constant  1.4118 .2087 6.7655 .0000 .9981 1.8254 

Exaggera  .6400 .0699 9.1563 .0000 .5014 .7785 
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Table 10. Mediation Analysis 2 

Ooutcome Variable        

Generate        

Model Summary        

 R R-sq MSE F df1 df2 P 

  .6634 .4401  .7631  42.0534  2.0000  107.0000  .0000  

Model        

  coeff se t P LLCI ULCI 

Constant  .3190  .2847  1.1202  .2651  -.2455  .8835  

Exaggera  .2194  .1065  2.0594  .0419  .0082 .4306  

Communic  .5881  .1100  5.3440  .0000  .3699  .8062  
 

Table 11. Mediation Analysis 3 

Total Effect of X on Y        

Effect se t p LLCI ULCI c ps c cs 

.5957 .0896 6.6525 .0000 .4182 .7733 .5150 .5391 

Indirect effect(s) of X on Y        

 Effect BootSE BootLLCI BootULCI    

Communic .3764 .0772 .2312 .5347    
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